This study investigates how anticipated value(attainment value, intrinsic value, utility value, and reward value) and self-efficacy in providing information have an influence on continuance intention to provide information in the context of online community or social media. We propose a conceptual model for examining the framework for the effect of anticipated value on attitude toward providing information, and the effect of attitude toward providing information and self-efficacy in providing information on continuance intention to provide information. Proposed research model is empirically assessed using the survey data obtained from 221 respondents in Korea. Results show that attainment value and intrinsic value have a significant impact on attitude toward providing information, whereas utility value and reward value are found to be insignificant. In addition, attitude toward providing information and self-efficacy in providing information are positively and significantly related to continuance intention to provide information. 
I n t r i n s i c value
The enjoyment he/she gains from providing information to an online community or social media [22, 36, 37] Utility value
The belief that providing information to an online community or social media is associated to his/her presence and ability [22, 36, 37] R e w a r d value Expectation of monetary reward from providing information to an online community or social media [3, 38] Self-efficac y in p r o v i d i n g information Self confidence in his/her ability of organizing information, and providing information to an online community or social media [23, 39] 
A t t i t u d e t o w a r d p r o v i d i n g information
His/her positive feelings and perceptions toward providing information to an online community or social media [3, 40] Continuanc e intention of providing information Continuous intention of providing information to an online community or social media [2, 40] 2 . D a ta co ll ec tio n p r o ce du r e a n d 
